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ANOTE FROM THE EDITOR
Welcome to the 3rd edition of our ¢Fuji on aire newsletter!

First of all, | would like to take this opportunity to wish all of our readers, partners and
customers a happy new year. | hope you enjoyed the festive break and that you are now
ready for a year ylled with success!

Fuji took that opportunity to renew its most important resolution: cAlways bring better
solutions and services to our customers!e. Even though we are all experiencing tough
times, those who keep pushing will emerge as winners as the market improves.

I now have Fujils communications plan 2009 yrmly in my sights and believe the actions
that we will take will reinforce our presence over the market. The only thing | can tell you
is that we planned many projects for this year that will make our partnersi and customersi
life easier, starting with a Fuji catalogue in 4 more languages.

With the launch of the Shinka 300 grinder, we made a step forward in Fujils evolution.
Everybody knows that evolution never stops and 2009 will surely bring you even more
surprises! So stay tuned for more crispy news from our team!

Feel free to pass our newsletter on to anyone you think would enjoy reading us!

J®r®mie Rousseau

ey

Operational Marketing Manager
jeremie.rousseau@fujitools.com

NEW FUJI SHINKA 300

Our new grinders, the Shinka range, are now
available!

You can ynd all the information you need to
know on our website but you can also read the
brochure that introduce these new tools.

Forthose of you who wish to get more information
about the Shinka, feel free to send a mail or give

a call to your local Fuji contact!
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Peter NILSSON, Nordic & Baltic Brand Manager

Peter B Nilsson has been appointed as Fuji
Brand Manager in Nordic & Baltic Area. He
IS 40 years old and lives with his family in
Sweden.

Peter is ¢proud to be an active member of
the team who will develop Fuji in the world.
My yrst actions will be to travel around to
visit all distributors and establish a plan for
the future to bring more support and make
it easier to do business with use.

Brandon OELOFSE, South Africa Brand Manager

Brandon has been given the opportunity to manage the Fuji brand towards the end of
2008.

Brandon joined Fuji as we believe he [
has a good knowledge of the South
African market and distribution network.
For 2009 he plans to expand the current
Fuji distribution and aggressively attack
the general engineering sector, whilst
increasing our level of service to the
automotive sector. Brandon says:
¢There are many new opportunities for
Fuji and | look forward to the challenges
that lie ahead for 2009é.

In his spare time he keeps active by
playing golf and riding motocross.

He is engaged and plans to get married
in September this year.







